Is it all about convenience? Changing consumers'
ambivalence towards paper-based food packaging

Background & Objective:

Renewable resources are needed to design sustainable bio-based food packaging. Paper-based food
packaging is one potential alternative with much research going on (e.g. fibre bottle by Coca-Cola).
Literature suggests that consumers are ambivalent with respect to paper-based packaging for specific
product categories. Factors such as perceived convenience could have an influence on consumers'
evaluation.

The aim of the study is to test if information on the convenience of paper-based packaging affects
consumers' ambivalence as well as consumers’ purchase intentions.

Approach/ Method:
e Online study with information treatment
e Use of mouse tracking tool to measure ambivalence
e Subsample German population/students
e Statistical analyses: Mediation Analysis GEMUSE
/ANOVA L] u %%ET

Q=3 [DNGEWORzT}
#ORT
8 ‘X =

https://www.papacks.com/en/produkte/papierflasche/
https://www.mobiflip.de/shortnews/ritter-sport-papier/

https://packaging-journal.de/drei-verpackungsloesungen-im-finale-
des-deutschen-nachhaltigkeitspreises/
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